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"'-’_‘-Sales are in Decllne |
_Over the yeors we have seen milk sales pIummeT
1. Do|ry alternatives

2. - Milk = unhealthy (influencers, sponsors, do|ry alts.)
-‘;;3 Ml|k isn't needed for nutrition.

.There s olwoys an alternative to milk, that now it has become ’rhe ol’rerno’rlve
choice for many people
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-~ Milk i the Mediz

Milk isn’t in the spotlight anymore,

Social media is a culprit of milk’sf

now it's seen as an outcast. Due decline in popularity. Vines,
to mediaq, it is associated with TikToks, and basic memes call -
weird and disturbed characters milk drinkers “cringe” and

(A Clockwork Orange, Inglourious  childish. People are considered
Bos’rerds No Country for Old Men)  bizarre for drinking plain milk.

--------- Saaa et
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Audience

Milk isn’t part of the norm anymore - so why would =
we target those who fit typical binaries?

We are targeting middle school - university
students with alternative interests and
subcultures (dungeons and dragons, anime,
k-pop, skateboarders, goths, gamers, etc.)

Our audience wants to express themselves. They
want friends with similar interests. They want to
be authentic but may struggle feeling alone.
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anwesen
A shoe bro"r;d: ’rhof ioromo’res

self-expression and personalization.

How do your shoes represent you?
"itht do they look like? How do YOU
‘customize them to your life?
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-e:e%i:f'ff’"ffMllkZGo Partnershlp

Non-refngero’red, perfect for taking them
to class, lunch, after school activities, efc.

‘Hits our ideal audience.
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SHAKE WELL/ BIEN AGITER
BEST BEFORE/MELLEURAVANT LA DATE
AN EXCELLECT SOURCE OF

PROTEIN & CALCIUM
VITAMINS A & D ADDED
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PROTEINES ET CALCI!
ADDITIONNE DE VITAMINES €

Nutrition Facts
~aleur nutritive

©r 1 cup (250mL) / pour 1 tasse
Dol Valve -

C % Do ptdienn®
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Fat/ Lipides 2.5 9

(250 ™)
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BOTTLES

These bottles are made to be personalized,
scribbled on, filled in with colour, and
customized perfectly to you.
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A QR code on the back leads you to Milk2Go's
website and provides further details about
what “milk is.”
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Console or PC?
Ketchup or Ranch?
[

English or Math?
English Math

Traditional or Digital art?

Traditional
ant?

©ros, Birks, or Sneakers?

You or Me? Truth or bare:

?
You [ Dare
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https://docs.google.com/file/d/19wPzwNLN4aFx6RfVdgnxWu1Efo2pcNor/preview




